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Shirting of H.Q. of ONGC 

429. SHRI S. AGNIRAJ: Will the 
Minister of PETROLEUM AND 
NATURAL GAS be pleased to state: 

(a) whether it is a fact that all major 
activities of ONGC and its interaction with 
Petroleum Department takes place in Delhi 
quite frequently; 

(b) whether it is also a fact that many 
senior Officers of the level of CMD are 
always available in Delhi; 

(c) if so, whether it is not a waste of 
public fund to maintain the huge Tel 
Bhavan at Dehradun and operate from 
Delhi; and 

(d) what action is being taken to shift the 
Headquarters of ONGC to NCT Delhi to 
save valuable funds which is otherwise 
wasted in maintaining twin establishments? 

THE MINISTER OF STATE IN THE 
MINISTRY OF PETROLEUM AND 
NATURAL GAS (SHRI SANTOSH 
KUMAR GANGWAR): (a) Major 
activities of ONGC take place at various 
locations in the country where exploration 
and production of oil and gas is carried out. 
ONGC's interaction with the Ministry of 
Petroleum and Natural Gas takes place in 
Delhi. 

(b) CMD and other functional 
Directors of ONGC are available in 
Delhi as and when required. 

(c) The operations of ONGC Ltd. are 
performed at different workcentres spread 
throughout the length and breadth of the 
country. The office of ONGC at Tel 
Bhavan continues to be the Head Office of 
ONGC Ltd. and has all major support data 
base required to carry out the 
administrative functions as well as 
coordination of the operations of the 
company. 

(d) There is no proposal from ONGC 
Ltd. to shift its Head Office from Dehradun 
to Delhi. 

Ratio of population and LPG consumers 

430. SHRI S. RAMACHANDRAN 
PILLAI: Will the Minister of 
PETROLEUM AND NATURAL GAS be 
pleased to state: 

(a) the ratio of population and the LPG 
consumers in the country, Statewise, and 

(b) the reasons for the ujieveness? 

THE MINISTER OF STATE IN THE 
MINISTRY OF PETROLEUM AND 
NATURAL GAS (SHRI SANTOSH 
KUMAR GANGWAR): (a) The Statewise 
ratio of population (as per last 1991 census) 
and the LPG consumers (as on 1.10.98) in 
the country is given in Statement (See 

below) 

(b) Depending upon the product 
availability, LPG Marketing was confined 
to urban areas to begin with. As alternative 
and traditional fuels like firewood/cowdung 
availability became scarce in urban areas, in 
the first instance, towns with a population 
of 20,000 and above were considered for 
feasibility studies for setting up of 
distributorships. All such towns found 
feasible for setting up of economically 
viable distributorships were rostered in the 
Marketing Plans and distributors appointed 
through the prescribed selection criteria. 
Since the supply of LPG is mostly in the 
urban areas in the country and assuming an 
average of 30% urban population, the total 
coverage of urban areas by LPG supply on 
the basis of 1991 census and the total 
number of connections of 340 lakhs now, is 
estimated as 67%. However, the 
Government have taken a decision to 
extend LPG Marketing to rural areas during 
the IX Plan period. Accordingly, in the 
period 1996—98, LPG Marketing Plan, a 
large number of locations have been 
rostered to cater to predominantly rural 
areas and also covering all urban locations. 
With this, it would be possible to cater to a 
large section of the urban and rural 
population in all the States in the country. 


