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(c) the terms and conditions agreed to 
while giving the contract to a foreign 
airlines? 

THE MINISTER OF CIVIL 
AVIATION AND TOURISM (SHRI 
GHULAM NABI AZAD): (a) Air India 
has wetleased B747 aircraft from M*. 
Tower Air, a New York based airline, to 
ferry Haj pilgrims from and to India. 

(b) Deployment of Air India aircraft, 
for Haj movement, would have involved 
large scale disruption of scheduled Air 
India flights, causing inconvenience to 
thousands of passengers. 

(c) Ms. Tower Air has contracted to 
carry about 30,864 pilgrims over 70 flights 
in each direction between four points in 
India-viz. Bombay, Delhi,. Calcutta and 
Madras and Jeddah at a contracted price 
of US $ 14,660,400 (or approximately 
Rs. 42.18 crores) which covers aircraft 
hire, crew, all maintenance support, HulK 
third party insurance and fuel. Other cost 
of operations are to be borne by Air 
India. 

Fall  in  Indian  Airlines  and  Air  India 
market share 

5220. SHRI KRISHAN LAL 
SHARMA: Will the Minister of CIVIL 
AVIATION AND TOURISM be pleased 
to state: 

(a) whether it is a fact that Indian 
Airlines has lost 37 percent market share 
and Air India 21 percent since the 
introduction of liberalization scheme; 

(b) whether it is also a fact that in 
other countries Government first 
strengthened their national careers before 
taking such a step; and 

(c) if so, what steps Government 
proposed to take or have already taken to 
equip these national careers to meet the 
rising situation? 

THE MINISTER OF CIVIL 
AVIATION AND TOURISM (SHRI 
GHULAM NABI AZAD): (a) After 
dcmonopolisation     of     domestic     air 

transport sector market share of Indian 
Airlines progressively came down to 
63.7% in 1994-95. Air India's market 
share came down from 24.5% in 1990 to 
20.4% in 1993. 

(b) Governments   of   countries   take     • 
steps   keeping   in   view   their   specific 
economic conditions and circumstances. 

(c) Air India and Indian Airlines are 
taking steps to fact the competition by 
improving their product, image and on 
time performance. 

 


