2 3 4 B e} 7 8

31  Dada & 0 0.00 0 0.00 3 24.88
Nagar Havell
32 Delhi 5 2400.09 7 749.08 i 15.00
33 Daman & 0 0.00 0 0.00 1 12.50
Diu
3 Lakshadweep 1 7.00 1 78273 0 0.00
35 Pudduchery 1 500,00 & 1610.88 4 252.80
TOTAL 278 6424208 277 64513.23 237 Q0794.32
Effect of Recession on Tourism
&70. SHRIRAJV PRATAP RUDY:
SHRI SHANTARAM LAXMAN NAIK:
Wil the Minister of TOURISM be pleased to state:
(a) whether world-wide recession has affected the flow of tourists in the country;
(b) if g0, the details of tourist flow affected since the time the world recession started, till date;
(c) the steps, if any, taken by Government to minimise the impact ;
(d) the steps taken to restore tourist inflow and pdlicy initiatives thereon;
(e} whether any assessment has been made regarding the tourism industry for the coming
vear: and
() ifso, the details thereof?

THE MINISTER COF STATE IN THE MINISTRY OF TOURISM (SHRI SULTAN AHMED): (&) and
(b) The number of Foreign Tourist Arrivale (FTAg) in India during 2007, 2008 and January-Juns
2009, and the growth rates over the corresponding period of previous years, are given below:-

Period FTAs Growth over
(in Million) previous year
2007 5.08 14.3%
2008% 5.37 5.6%
2005 * 2.47 -9.3%

(January-June)

* Provisional

While the number of FTAs during 2008 increased as compared to 2007, during the pericd

January-June, 2009 there has been a dedline of 9.3%. However, a positive growth rate of 0.2% in
FTAs was cbserved in June, 2009 over June, 2008,

The decline in FTAg may be due to various reascng including the global financial slowdown.
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() to (f) Ministry of Tourism, through its Indistourism coffices overseas is undertaking a series of
promational activities with the objective of increasing foreign tourist arrivals. These activities include,
acvertising, participation in travel fairs, exhibitions, road shows, Inda svenings, seminars &
workshops, Indian food and cultural festivalg; publication of brochures, inviting media personalities,
tour operators and opinion makers to visit the country under the Hospitality Programme of the

Ministry.

In addition, a "Visit India 2009" Scheme has been announced by the Ministry of Tourism, in
collaboration with all stakeholders including airlines, hotelg, tour operators, State Governments for

incentivising travel to India during the current year.

The Marketing Development Assistance (MDA) Scheme of the Ministry of Touriem has been
expanded so as to provide financial assistance to service providers for the promotion of Medical,

Convention & Conference in the country.

Due to various measures taken, the negative growth rate in FTAs observed till May, 2009 in the
current year has became positive in June, 2009, This trend is likely to continue in coming months also

resulting in larger number of FTAg in the county.
Medical Tourism
&71. DR. T. SUBBARAMI RECDY:
SHRIRAJEEY SHUKLA:
Wil the Minister of TOURIEM be pleased to state:
(a) whether India ranks secand inworld medical tourism;

(b) if 20, whether India gpends less than 1.2 per cent of GDP an health sector, but it takes
enaugh care while caring for fareign patients with the result that the country had attained No.2 rank in

world in medical tourism with Thailand leading the pack in 2007

(c) whether Indian hospitals treated 4.5 lakh patients from other countries compared to
Thailand's 12 lakh; and

(d) if s0, to what extent Government has been able to retain this position and the total number

of medical assistance provided to tourists from various countries?

THE MINISTER OF TOURISM (KUMARI SELJA): (&) to (d) Ministry of Tourism does not collect

separate information on medical tourist traffic to India.

Government of India has taken varicus measures to pramote Medical Tourism in the country.
These include extending financial support under the Marketing Development Assistance (MDA)
Scheme to Medical Tourism Service Providers and Medical Touriem Facilitators for promaotion of
Medical Tourism in overseas markets, introduction of an additional category of 'Medical Visa' for
foreign tourists coming to India for medical treatment, production of publicity material on Medical
Tourism and dissemination of information on Medical Tourism through the India tourism offices and
on the website of the Minigtry of Touriam, The specific promations are also being undertaken through

Indigtouriem offices in overseas markets by participation in various international fairs .
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