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{(b) if so, the State-wise details thereof and the reasons therefor along with the

number of consumers/persons affected in view of the above;

{c) whether the representatives of dealers have cautioned the oil companies in time

about the shortage of petroleum products in the country; and

{d) 1f so, the State-wise details therefor along with efforts made by Government to

remove the shortage of petroleum products in the country?

THE MINISTER OF STATE OF THE MINISTRY OF PETROLEUM AND
NATURAL GAS (SHRI DHARMENDRA PRADHAN): (a), (b) and (d) As on
24.11.2014, there 1s no systemic shortage of petroleum products in the country, including
the State of Kerala.

{c) Retail Outlet dealers communicate their products requirements to OMCs by way
of indents. On receipt of indents and corresponding payments, the Installations/Depots
make arrangements to deliver products to them. If OMCs anticipate shortages, they make
alternative arrangements for additional product availability from different sources or by

exchanging product with other OMCs.
Advertisements to non-approved publications by companies

1211. SHRI DHIRAT PRASAD SAHU: Will the Minister of PETROLEUM AND
NATURAL GAS be pleased to state:

{a) whether the Bharat Petroleum Corporation Limited, Engineers India Limited,
Hindustan Petroleum Corporation Limited, Indian Oil Corporation Limited, Oil and
Natural Gas Corporation Limited, Gas Authority of India Limited have released
advertisements to several brochures/souvenirs, monthly magazines and Non-Government

approved publications during the last three years;

{(b) if so, the details thereof and the names of such publications with amount of

advertisement released to each of them; and

{c) the policy of companies for releasing of advertisements?

THE MINISTER OF STATE OF THE MINISTRY OF PETROLEUM AND
NATURAL GAS (SHRI DHARMENDRA PRADHAN): (a) and (b) Yes, Sir. The details
are available on the Ministry’s website (http:/petroleum.nic.in).

{c) All these Public Sector Undertakings (PSUs) have informed that they issue
advertisement based on certain criteria like target group, cost effectiveness, readership,

better reach and awareness.



