GOVERNMENT OF INDIA
MINISTRY OF INFORMATION & BROADCASTING

RAJYA SABHA
STARRED QUESTION NO. *173
TO BE ANSWERED ON 22V0 DECEMBER, 2022

GUIDELINES FOR UPLINKING AND DOWNLINKING OF TELEVISION
CHANNELS

*173. SHRI DEREK O' BRIEN

Will the Minister of Information and Broadcasting be pleased to state:

(a) whether Government has specific parameters to decide about the content
that will be considered ‘content of national interest’ in the light of the
Ministry’s recent ‘Guidelines for Uplinking and Downlinking of Television
Channels’;

(b) if so, details thereof and if not, the reasons therefor;

(c) Whether Government has a committee which will be reviewing such
content;

(d) if so, the manner in which the members of this committee are selected
and if not, the manner in which the content will be reviewed;

() the purpose Government would like to achieve with the airing of such
content; and

(f)  if so, details thereof and if not, reasons therefor?

ANSWER

THE MINISTER OF INFORMATION AND BROADCASTING; AND MINISTER
OF YOUTH AFFAIRS & SPORTS

{ SHRI ANURAG SINGH THAKUR }

(a) to (f): A statement is laid on the Table of the House.
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STATEMENT REFERRED TO IN REPLY TO PARTS (a) TO (f) OF RAJYA
SABHA STARRED QUESTION NO. *173 FOR ANSWER ON 22.12.2022

(a) to (d) : The Clause 35 of the Policy Guidelines for Uplinking and
Downlinking of Satellite Television Channels in India, 2022 provides that a
company/LLP having permission under these guidelines for uplinking a channel
and its downlinking in India may undertake public service broadcasting for a
minimum period of 30 minutes in a day on themes of national importance and
of social relevance, including the following, namely —

(i) education and spread of literacy;

(ii) agriculture and rural development;

(iii) health and family welfare;

(iv) science and technology;

(v) welfare of women;

(vi) welfare of the weaker sections of the society;

(vii) protection of environment and of cultural heritage; and

(viii) national integration

The above list is not exhaustive and other themes which are of national
importance and of social relevance may also qualify for being accounted under

Obligation for Public Service Broadcasting.

(e) & (f) : The objective of this process is to spread greater awareness on the
themes of national importance and of social relevance under obligation of public

service broadcasting.
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AT GIP
AT 3R JaR0T HAJATed
5T AT
dRIfRd U T&IT *173
(fedi 22.12.2022 # 3cR &4 & fow)

cofaaa Jdaat & rufefher 3R erzafeifhr & fow fganfader

173.
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()

A QB S
AT FIAT 3R TEROT FHH Ig I B puT HE) b

T FHIST g0 &l & A I eohifasa daat & 3mufafher 3k smafeifhr
& fou ffader & mes d TE fRa H Rvg-aeg A a0 arell fawg-
aFg & IR # AT F for WER F IRE Aes §;

Ife & ar dogead <@l @ § 3R afe aE at s9% 1 FRT
FIT WHR A A AT & N W Rvg-arg & Faher Hwl;

Ife &, o s§ Gffa & GeEt & 9 e UeR fRAT S § 3R afy &,
o favg-aeg Hr Feen fha gpR $Hr Se;

58 UBR 1 fvg-arg & TORUT § AR 6 337 & U 1 qredl §;
3R

Ifg &, af dcgedt =ik o= € 3R afe &), ar sa% o= dRoT 2

TR
I 3R garen; 3R gar wriha AR @e #N
(& 31T ¥ 3gv)

(F) ¥ (T): Th AROT AT Ueol W @ &A1 147 %
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AT 22.12.2022 & TsT THT dRIThd U TEAT *173 & AR (H) A () & Zal A
sfcafaa faavor

(@) ¥ (F): 9IRd & FeaEe TNRTa Adaat & 3ufeifhr 3R sEafifhr & T
Afaera fernfader, 2022 & @e 35 H Ig Uaud £ 6 oRaG # frar d9a &
ufaifeher 3R sraafelfher & fouw s Gemfadert & ded 3gAfd Urd Suel/ Teerdr
T Feca IR aEnfoe gEfdedar & vl ) e fa & =ggas 30 e &
3afd & fov oid dar JaR0T & Tddhd! &, forad Aeafaf@a e §:

(i) et 3R FERAT F WEOR;

(i) P AR FrAoT fepra;

(ili) TAELT 3R IRAR FHedToT;

(iv) Ta=ter 3R wiarfar;

(v) A3 T heroT;

(vi) THATST & HHAST It BT HeTT;

(vii) TATEROT 3R AiEpicer faREa & geat; 3R

(viii) ITET ThTHIOT

IR A AUd 61 ¢ 3R 39 Ay St TP Agca 3R anentoe gEfear &
T, 7 off Mp JaT UGRYT & SIR-Ica & ded AT o & T U & Thd &l

(3) 3R (T@): 39 URKAT &7 32T Wi JAT YARUT & GIi¥cd & dad TET HAscd 3R
TrafSd grEfear & Audl & a9 F SARRDhdT 1 ATAF JAR HET ¢

% % %k %k *
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DR. ANBUMANI RAMADOSS: Sir, of late, there has been a surge in surrogate
advertisements of alcohol and tobacco products on television, especially for sports
programme. These companies spend thousands of crores of rupees surrogately
advertising their products like music CDs, drinking water, glassware, etc., using
words like 'keep walking', 'make it large' and so on. | would like to ask the hon.
Minister, what are the steps being taken by the Government to prevent these illegal
surrogate advertisements, which are ruining our future generations who are getting
addicted to alcohol and tobacco.

SHRI ANURAG SINGH THAKUR: Sir, the hon. Member has raised a very relevant
qguestion. | have seen him taking up this issue in the past also, asking for a ban on
cigarettes and other such products. On the specific issue about surrogate
advertisement, from time to time, the Government has been issuing notices to those
companies, not only on television but also on the OTT platform. We have issued
notices to them.

S} feIvdg SIS SFETSHT : YT q8led, § ITqdh Heaq 1=+ 31 off
Y8 S T8 § 1o <21 H i2elidl 3 faam qrel = 97ed & 3R 99 R AD
T & foTU AR TRBR - RIT HSH ST 2 2

MR. CHAIRMAN: Q. No. 174; Shri Anil Desai, not there; Shri Kartikeya Sharma.
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